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Federal Highway Administration
Seasonal Theme Program Materials: spring
EVENT/ACTIVITY SUGGESTIONS

Following are free or low-cost activities for participating communities to consider implementing as part of their participation in the It All Adds Up to Cleaner Air spring program.

It All Adds Up to Cleaner Air

Spring Event/Activity Suggestions

· Ask us to customize the All Adds Up to Cleaner Air spring Flash animation http://www.italladdsup.gov/tools/howtospringflash.asp on car maintenance, walking, and bicycling for your coalition members so they can e-mail it to their network of contacts.  

· Partner with your local Society of Automotive Engineers section (http://www.sae.org/globalsections/sections/staff/) and/or the Car Care Council to promote National Car Care Month (April) (www.carcarecouncil.org/nccm/National_Car_Care_Month.shtml).  To help you organize a “car care”/vehicle inspection event, the Car Care Council has developed an Event Planning Kit (www.carcarecouncil.org/NCCM/pdf/NCCM_PlanningKit_2003.pdf), which you could implement with help from students in your local colleges, especially those with chapters of the Service Technicians Society (http://www.sae.org/students/membership/chaptermembers.htm). 

Remember to link your vehicle-maintenance messages with air quality and traffic congestion messages.  
For example, according to research done for FHWA, a well-maintained vehicle produces up to 20% less ozone-related emissions over a 10-year period than a vehicle that is not well maintained.  FHWA estimates that incidents, such as vehicle breakdowns and crashes, are the cause of about 25% of the total delay experienced by motorists in urban areas.

Show people how they will save fuel and money by maintaining their vehicles.  
Repairing a typical vehicle that’s failed an emissions test will improve its fuel economy by 4%; over the course of a year, this can result in a savings of nearly 23 gallons, or one trip to the gas station.  Replacing a clogged air filter can improve a vehicle’s gas mileage by as much as 10%.  Over the course of a year, this can result in a savings of 55 gallons, or at least 3 trips to the gas station.  

· With your local Earth Day organizer, co-host a public outreach event to promote car maintenance, as well as walking and biking for transportation.  April 22 is Earth Day (www.earthday.org). 
· Partner with your state or local bicycling advocacy organization (www.bikeleague.org/linksstateadv.htm) and use the It All Adds Up to Cleaner Air bicycle/walk ads (http://www.italladdsup.gov/tools/seasonal_materials.asp) to promote bicycling and walking for exercise, errands, and commuting.  

· Help sponsor an event during National Bike-to-Work Week, which is observed in May each year. ( http://www.bike-to-work.com/publish/content/biketowork/en/biketoworkhome.html).  Building on bike-to-work days, some cities have developed additional “bike-to” days (e.g., the Chicagoland Bicycle Federation “Shopping by Bike” promotion and Denver’s effort to encourage bicycling to school, church, baseball and soccer games, museums, the zoo, festivals, etc.). 

· Distribute the “Three Simple Steps for Spring” flyer at outdoor events, such as spring festivals and fairs, and at shopping malls.  Consider asking large stores and malls with private-channel television to air the It All Adds Up to Cleaner Air TV ads, including the Spanish versions.     

· Partner with a local tire dealer or statewide tire dealer association to promote proper tire inflation.  Host a tire-pressure-check day and give participants It All Adds Up-branded tire-pressure gauges (see an example in the It All Adds Up Download Center under Community Partner Exemplary Products “Specialty Items” http://www.italladdsup.gov/community_partners/dc_tellmemore_03.asp and use the following link for the tire decal template: http://www.italladdsup.gov/downloads/TireGaugeLabels.doc).  

At the event, be sure to distribute information on the benefits that proper car maintenance has on reducing air pollution and traffic congestion.  For example, a well-maintained vehicle produces up to 20% less ozone-related emissions over a 10-year period than a poorly maintained vehicle.  Incidents, such as vehicle breakdowns and crashes, are estimated to cause about 25% of the total delay experienced by motorists in urban areas.  

People will also be interested to know that keeping their tires inflated to the proper pressure can improve their vehicle’s gas mileage by about 3%.  Over the course of a year, this can result in a savings of 18 gallons, or at least one trip to the gas station.

· Partner with your mass transit agency to promote combining walking and bicycling with mass transit. The promotion could include contests, giveaways (e.g., a free water bottle or pedometer), and radio station tie-ins (e.g., live broadcasts from major transit centers and interviews with individuals who participate in the program).   Print out the It All Adds Up to Cleaner Air radio scripts (use the English and Spanish versions, http://www.italladdsup.gov/community_partners/dc_readytogo_01.asp) and ask DJs to read them on air. 

· Partner with a local radio station, athletic wear/sports store, and bicycle shop to host a walk-or-bicycle-to-work or a walk-or-bicycle-to-do-errands contest promoting the spring tips.  Contestants who walk or ride a bike to work or to do an errand could win athletic wear, bicycles, and related gear.  

· Using the It All Adds Up to Cleaner Air bicycle/walk ads (http://www.italladdsup.gov/downloads/Spring_PrintAdsExercise.pdf), partner with a local fitness/aerobics studio to encourage bicycling or walking to the gym instead of driving.

· Partner with your American Lung Association chapter (www.lungusa.org/local) during Clean Air Month (May) to promote car maintenance, and walking and bicycling for transportation.  

· Ask local employers in the Best Workplaces for Commuters (BWC) program to disseminate the It All Adds Up to Cleaner Air spring messages to their employees.  For example, the “Three Simple Steps for Spring” flyer could be distributed with paychecks, the print ads (including information on their BWC contact) could be posted on bulletin boards, and the Flash animation could be sent as a company-wide email—all to encourage walking and biking to work. To see a list of BWC employers, please visit www.bwc.gov.







